Your contact information could be the most
valuable part of your press release if editors
_ have questions or would like to follow up with
i a more in-depth interview, which may lead to
i a feature article.

SAMPLE PRESS RELEASE

The title doesn't
necessarily need to
be quirky or catchy;
it should simply state
exactly what the
press release is
about in as few
words as possible.

This is the “meat” of
your release. It tells
the editor everything
he or she needs to
know—no more, no
less.

This is filler informa-
tion—important, but
not integral to the

basic announcement.

This is a brief
paragraph describing
your company and
repeating your
contact information.

This marks the end of
your press release. If
you go to two pages,
print (more) or (page
I of 2) at the bottom
righthand corner of
the page.



